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1. Take This Lollipop  
2. Dirty Work 
3. Johnny Cash Project  
4. Qwiki Platform 
5. Beck: Hello Again  
6. The Wilderness Downtown 
7. 3 Dreams of Black  
8. Clouds over Cuba 
9. Wheezy Waiter 
10. Please Subscribe 
11. Kony 2012
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What skills do you need to create such projects?



Skills Mapping









Media Literacy 
Story/Experience Conceptualization 
Writing 
Video and Sound Production 
Digital Image Creation and Manipulation 
Interaction Design 
Computer Programming 
Entrepreneurship 
Audience Development and Engagement 



Findings



In many cases the skills necessary to complete such projects 
are the traditional skills associated with filmmaking, game 
design, web design, etc. 

example:   
Cinematographer who shot Take This Lollipop regularly works 
on commercials, television shows and feature length movies.



Are there any NEW Creative Practices?



I color coded areas that were executed by the same person.
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2 CREATIVE PRACTICES EMERGED



New Media Generalist 
(credited as Producer, Maker, Director, etc. 
depending on the project) 
A person who is responsible for 
conceptualization and creation of an internet 
based video project. This person takes a 
hands-on approach in the execution phase. 
This person writes, shoots, and edits. This 
person designs a website for 
the project, and designs and executes 
interaction in the videos. This person uses 
social media channels to engage the audience. 
He pitches ideas to ad agencies, brands, 
nonprofits, etc. or raises funds for his startup. 
Small and medium businesses seek him out 
and offer in house video production positions. 
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Creative Lead
(often credited as Interactive Director, 
Director, Writer, etc.) 
A person who is responsible for 
conceptualization and often creative 
supervision of an internet based project. This 
person designs an optimal audience 
experience by choosing the right technology 
or platform to convey the desired story or 
message. This person knows how to write 
across many media. This person researches 
emerging technologies and considers their 
use in internet storytelling. This person pitches 
ideas to studios, advertising agencies or 
brands or,alternatively, takes an 
entrepreneurial approach and raises funds for 
his startup.



Creative Lead
(often credited as Interactive Director, 
Director, Writer, etc.)





A duck can walk, fly and swim



A duck can walk, fly and swim
… but it can’t do any of these things well.
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Advanced Upper Level Courses

Cross-Disciplinary Experimentation 



Advanced Upper Level Documentary Course
CM400 D: Creative Media Master Class: Documentary Arts 



Advanced Upper Level Documentary Course
CM400 D: Creative Media Master Class: Documentary Arts 
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